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Opening Remarks

| would like to extend my greetings.

First of all, we would like to thank BK21Four, Dept. of Architecture, Pusan National University for
organizing this event.

Next, we would also like to thank the Korea Landscape Council, Fukuoka Branch of Japan Society
of Urban Planners, and Kyushu Block of Japan Urban Design Institute for their support. And, we
also thank the Kyung-Ahm Education & Culture Foundation for their special support.

The Asian Society of Landscape Design was established in 2004 as the Kyushu Society of
Townscape Materials.

Our mission is to contribute to the research, improvement, and development of design for the
formation of superior townscapes and landscapes in urban and rural areas.

In contrast to conventional Western-oriented townscape guidance, this society has set the issue
of whether there are evaluation criteria and guidance methods unique to Asia, and continues to
make various efforts to address this issue. We have held research conferences in Japan, China,
Korea, and other countries, and each country has begun to take initiatives related to townscape
design, and exchanges are flourishing.

In 2010, the "Asian Townscape Award" was established in cooperation with UN-HABITAT, Asian
Habitat Society, and the Fukuoka Asian Urban Research Center. In this effort, the Architecture &
Urban Research Institute has joined us. Our circle of activities is expanding.

Our society is a practical and unique academic society in which many government agencies
and companies participate through cooperation between industry, government, and academia.
We will continue to work vigorously to make townscapes and landscapes as public goods that
everyone can see superior, with Asia as our main field.

New lifestyles driven by COVID-19, declining birthrates, aging populations, and climate change
are expected to change our lifestyles and townscapes. We will also keep a close eye on the

impact on the townscape in Asia.

| hope that today will be an opportunity to share many ideas with you, the participants, and to
think about the townscapes of tomorrow. Thank you very much.

SAKAI Takeru
Asian Townscape Design Society: Professor, Kyushu University
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Greeting

Good afternoon.

| am very pleased to host the 2023 Busan Conference of the Asian Townscape Design Society
at Kyung-Ahm Hall in Busan today. | would like to thank president SAKAI Takeru for his various
preparations and efforts for the Busan Conference. | am deeply grateful to researchers including
president REIGH Youngbum, Achitecture and Urban Research Institute, Mr. SATOU Akira, director
of the Fukuoka City Townscape Office, professor ARIMA Takafumi, professor OTA Kenichiro,
professor Li Fengyu, and Mr. TAE Yoonjae for the lectures and presentations on the townscapes.

The townscapes of Asian countries and cities have both universality as Asia and specificity as
each individual country and city. Townscape means not only beautiful place but also a pleasant,
safe and ecological environment for people. However, many cities in Asia today face various
problems that violate the living environment of people.

| hope that the researches presented in the conference and the awarded winning projects today
provide experiences and wisdoms to challenge those problems through townscape.

The place where these two events are being held today is to celebrate the will of Chairperson
Kyung-Ahm(#ta) SONG Geum-Jo. | think the achievement of cultivating the rock field and

turning it into fertile rice field was to create a beautiful and livable townscape.

| believe that Asian Townscape Design Society Busan Conference and the Asian Townscape
Award will contribute to the creating more beautiful and livable Asian cities.

| am deeply grateful to everyone who attended today at home and abroad.

WOO Shin-Koo
Head of BK21Four Education & Research Group
Professor, Department of Architecture, Pusan National University
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Lecture 1

Townscape of Fukuoka City
SATOU Akira, Fukuoka City Townscape Office
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Lecture 2

Local-oriented urban regeneration townscape

in the era of depopulation
REIGH Youngbum, President AURI
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S i
QA ZLACH 2EX| S| T A|X] A H 2t
Local Urban Regeneration in the Depopulation Era
AOELEAS LOCALEmS| #rh4 =8

olgy _HZILURY AW

ZEL5E YOUNG BUM REIGH _ AURI(Architecture 8 Urban Research Institute)

Asian Townscape Design Scciety 2023 Busan Corference_ Local Urban Regeneration in the Depepulation Era
L] L ]
[Paradigm Shift]
Low Birthrate 8 Ageing Society Economic Slow-down Climate Crisis
Urban Depopulation Economic disparities Transition Cities
Urban Decline Limited Welfare Expansion Zero Energy
Surplus Space Rising Social Conflicts Carbon Neutral Cities

Agenda 01. Climate Crisis
Carbon Neutrality till 2050
Eco City/Green Landscape

Landscape- Agenda 02. Depopulation and Aging Society
based Idle Spaces and Urban Shrinkage
Landscapes based on Local Aesthetics/Linkages

Challenges

Agenda 03. Spatial Inequality and Social Conflict
Publicness and Public Spaces
‘N* Minutes City/Living Space-Welfare Landscapes




Asian Townscapa Design Society 2023 Busan Conference_ Local Urban Rageneration in the Depopulation Ea

MUGABE’S ENDGAME ¥:G11:W(1oN) MOGRHA

eWSWEER Paradigm Shift in Cities

NS WITH THE BEST, AND WORST, ENVIRONMENTAL TRACK RECORDS

Growth Speed

Y-
Green Speed

*Source: Newsweek, September 2008 [ssue

Asian Townscapa Design Society 2023 Busan Conference_ Local Urban Rageneration in the Depopulation Ea

Different Spatial Perspective_ Ecological Landscapes

Linkages and Integration between City_Architecture_Transport_Pedestrian_Outdoor Environment
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Global Agenda _ Reshaping Landscapes based Practical Lifestyles
Start by contemplating everyday life

Population Decline in Korea

Total Fertility Rate (2021) = 0.81
No. of Births (1963) = 1.03 million
No. of Births (2023) = 0.23 million approx.
Total Population (2022) = 51.45 million
Population Projection (2070) = 37 million
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Declining Provincial Cities

46% of the 228 municipalities across the country are expected to
diminish in the next 30 years
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40

Aging Society
Population aged 65 years and above
Beginning of an aging society with an average aging rate of 7% in 2000
8.15 million senior citizens in 2020
Aging Rate (2020) =15.7%
Aging Rate (2025) = 20%

Entering a super-aging society with over 10 million senior citizens

Asia Townscape Design Society 2023 Busan Conference
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How will towns and cities survive?

(Local Revitalization_ Increasing Relationship
Population)

0171 3}
(+) Population

r 3

H| A

B Uzf2| 5}

-, >
c w‘\\( )Eccgnv%nic

L)

(-) Economic
activity

' Cities with |  Smart
risk of Shrinking
decline. c?ltles
'\ ’
rd
S Growing cities

@ Shrinking cities

EH: Kim, Lee, Kim (2022), Habitat International
Urban Studies and Design Lab 22 P78

41



Asian Townscape Design Society 2023 Busan Conference_ Local Urban Regeneration in the Depopulaticn Era

'‘Local Restructuring’
‘Relationship Population’

‘Rediscovering the Local Context’

Settled Population

|

Floating Population

(Wind Population)

F) Higel elg: 2E qda[2E gt ElF oM 7} aeket g o

Asian Townscape Design Society 2023 Busan Conference_ Local Urban Regeneration in the Depopulation Era

[Depopulation and Regional Decline]

V tH +
Localizing Global Agenda acant ouses

Based on Practical Life Idle Spaces
[Restructuring
Restructuring of ancscanest
[Local Urban -
Regeneration] Local Community
Diversity of Life Aesthetics based on
Value Network Local Sense of Place

[Workation/Village Hotels
for Increasing Relationship Population]

Asia Townscape Design Society 2023 Busan Conference
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Local Creator_ A Mediator between Life and the City

Creative City _ Creative Class

Bohemian Index _ Crucible Index _ Gauge Number

LANDRY

FH L

CREATIVE
CITY

Al
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Moments when people are happiest Moments when people are miserable

Travel Work

~-¥

Asian Townscape Design Scciety 2023 Busan Corference_ Local Urban Regeneration in the Depepulation Era
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“Blurring the lines between work, life and travel”
Changing Landscapes: Contents based on a Dynamic Living

Networking-based landscape
Delocalizing Landscapes

| fﬂh-l &“ﬂiﬂ:ﬂm 0=

E_HIJIII CIXIE 0= -+ 102

s 35008t

11008t

2019
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Rise in Workation Trends in 2012

v" US companies use a bonus week

v" US Firm Gusto conducts workshops in San Francisco for all its employees
v Hackathon helps in problem solving

v" Hiking, Board Games, Cinema, Partying etc.

Work Relaxation Work Education
o X X |Y
Work Motivation Work Concentration
2o EAHE o 835
UE A2 HiRE [FAI0IM HH (2 FA24E], 2022.8.25)

Source: https://hrwanted.co.kr/insights/workation-3/

Asian Townscape Design Society 2023 Busan Conference_ Local Urban Regeneration in the Depopulation Era

v Globally, the market size of workation is growing

v" According to Yano Research Institute in Japan, the Japanese
workation market size is expected to grow more than five
times from 69.9 billion yen (about 730 billion won) in 2020 to
362.2 billion yen (about 3.77 trillion won) in 2025.

v According to global accommodation platform Airbnb, 20% of
Airbnb accommodation reservations from July to September
during this year accounted for more than a month and about
45% for more than a week.

v Airbnb CEO Brian Chesky said, "The line between life, work
and travel is blurring."

Source: Dong-A llbo, Article published on 13th November 2021
(https://www.donga.com/news/Economy/article/all/20211113/110223621/1)
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Village Hotels

Location Strategies for Workation
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Village Hotels

Great things are done by a series of small things — The Power of Connection
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- Village Hotel on the 18th Street in Gohan-eup, Jeongseon-gun has lounges,
restaurants, photo studios, barbershops, laundries, lodgings, etc. on both sides from
the alley entrance, giving the feeling of entering a hotel in an alley for a trip.

- Through financial support for small-scale regeneration projects, 10 empty houses
were renovated in 2018 and 10 old houses were renovated in 2019, and so far, 30
new houses have been renovated, and the alley is starting to look lively.

- In February 2020, residents of Gohan 18-ri established the "18th Street Village Hotel
Cooperative’ to operate a village hotel.

- The co-operative includes 11 village shops, connecting the living and physical
resources of the alley, such as bed and breakfasts, restaurants, and photo studios,
into one platform.

- "18th Street Village Hotel is an integrated brand of the village community to convert
the living and physical resources of the alley connected by a platform into economic
resources.

- In May 2020, "18th Street Village Hotel' was opened in Gohan, creating the first

village hotel in Korea

Asian Townscape Design Society 2022 Busan Conference_ Local Urban Reganaration in the Depopulation Era
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Asian Townscape Design Society 2022 Busan Conference_ Local Urban Reganaration in the Depopulation Era
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Asian Townscape Dasign Scciety 2022 Busan Conferenca_ Local Urban Reganaration in the Dapopulation Era

Asian Townscape Dasign Society 2022 Busan Conferenca_ Local Urban Reganaration in the Dapapulation Era
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Asian Townscape Dasign Society 2022 Busan Conference_ Local Urban Regenaration in the Dapapulstion Era

Restructuring localities by Relationship Populations and Residents to create local
communities based on coexistence and harmony

From Workation to Coworking

|

/

y

Asian Townscape Design Society 2023 Busan Conference_ Local Urban Regeneration in the Depopulation Era

Future Regional Value for Living, Breathing Landscape Experience

Local Tourism Aesthetics of Difference
Economic Revitalization Rediscovering Value
Physical Foundation Social Networking
Fixed/Hardware Landscapes Systematic Networking
Landscapes
Intrinsic Value .
of Cities Experience
of
Everyday
Extrinsic Val
it Landscapes
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Presentation of research projects 1

Landscape created by the diversifying public realm

in the city center
ARIMA Takafumi, Professor, Saga University
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Landscape created by the diversifying
public realm of the city center

e T

i

1/

A S R E SR T 1 > 4
ARIMA Takafumi / Saga University

ZRAET 2R OLHERONSTY v 7 « LIV ABELNTRE
Landscape created by the diversifving public realm of the city center

MDY

» HAO P EEERT O LA I B TR 2 22 A 3ROt 2 3 5 28 HER
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- ZE L L oo o AERIC L > TATNS BEAEET S,

Research background
* Spaces with various public characteristics are emerging in the central areas of Japanese cities.

Examples: Not only parks, plaza, and sidewalks, but also open spaces,common areas of
commercial facilities, etc.

+ Public and private spaces with such public characteristics are connected and form the “public
realm”.

* A new urban landscape is emerging by the public realm expands and connects with major
facilities.

!
Research purpose

* Visualizing increasingly diverse public realm on a map.
+ Considering the landscape created by the increasingly diverse public realm.
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ZRAET 2R OLHERONSTY v 7 « LIV ABELNTRE
Landscape created by the diversifving public realm of the city center

INHIBRIRIC DU T

[A3tHE (7Y v 7 « LiL A /Publicrealm] &iF, HRAHBICT 7 A TE
LOIMEERT HZEMOIENR Y 2B
Public realm
"Public realm" is a concept that refers to the expansion of public spaces that citizens can
freely access. This is a different concept of "public space”

I35,/ Plaza

' #5318/ Sidewalk
INEl Park

ZRAET2HROHERONT Y v 7 « LI LABPELHTRE
Landscape created by the diversifyving public realm of the city center

INHIBRIRIC DU T

[A3tHE (7Y v 7 - LV A Publicrealm| & i, HIRAAMBICT 7 A TE
LOIMEER T HZEMOIER Y 2B
Public realm
"Public realm" is a concept that refers to the expansion of public spaces that citizens can
freely access. This is a different concept of "public space”

EYR DI |

Common space
within the building
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ZRAET 2R OLHERONSTY v 7 « LIV ABELNTRE
Landscape created by the diversifving public realm of the city center

LK « ZHR10T D ARIEIR

BE., ZORILFEEL (RNTY v 7 - LLA) BERRME LEREL T, £ DFIIAN
LTS,

Expanding and diversifying public realm

Currently, this public realm is diversifying and continuing to expand.

|

Top floor of

Common space in
i building

department store

Sidewalk on

Ground level

¥ 5
1 '| 'd"l 'i'f‘!".':l.

e !ﬁx{mf fii!

underground
shopping mall

ZRAET 2R OLHERONSTY v 7 « LIV ABELNTRE
Landscape created by the diversifving public realm of the city center

LK « ZHR10T D ARIEIR

B, ZOREFHER (N7 Y v 7 - LLL) BERELER L T, € DOBUHATEKR
LTS,

Expanding and diversifying public realm

Currently, this public realm is diversifying and continuing to expand.

“towardto  Public.realm
Private outside

toward to V5§
Upper level

= toward to
| Private inside toward to

Underground g
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ZRAET 2R OLHERONSTY v 7 « LIV ABELNTRE
Landscape created by the diversifying public realm of the city center

NRTY w7« ULVAERZATOERE
FEAANCAEZINB N T Y w7 « LILLADZLEM A A FHER L CEET 5, TF
A2 2 AL FLOBANLEE LR TH D,

Classification of public realm space types
The theoretically assumed spatial types of the public realm were organized and derived.
The table below organizes urban spaces from the viewpoint of public and private.

s \
A Mo D3 ( :
_‘J' = Z=R5% 4 7/ space type ; . BRI %1 7/ Public realm Types
/basic characters / Inside or Outside

. ENsF Y v & X~—R /Outside public space
E4. / Qutside - p p

PRFN) s ZA— R ex @, LB, #FiE / Park,Plaza,Sidewalk
/ Public space . ERATY v &2 ~A—2 [Inside public space
EM / Inside — e R . :
Ak 7 Piiblic ex:hiEAT, E8E. BIE8S/ CityHall,Museum,Library
i
241/ Outside EAE 7Y v & XA~—2R /Outside semi-public space
; = 7 i =* P v i
I Ty s A= = ex:ts, F—4— F, JEFgiZEE /Markets, arcades
/ Semi-Public space . ERE INFY v £ A ~A—2 /Inside semi-public space
EM / Inside — 25 )
ex:Hi 4 / underground shopping mall
o _ 24/ Outside E EATZ 4'{— F A~ —2R /Outside privat(? space
EIFTAA—AR—2 ex:BEA— 72 ~—2 /Open space of private sector
/ Semi-Private space ERFT 74 ~—FA~A—2 /Inside private space
£ / Private P BP9 / Inside - : RIS
ex:EfEFLAHZ2MA / Common space of private sector
T4 ~R— FAA—2Z B4 / Outside \ —/
/ Private space B/ Inside

ZRAET2HROHERONT Y v 7 « LI LABPELHTRE
Landscape created by the diversifying public realm of the city center

BT R & I BITH 37V v 7« LIVAZEREZ A 7O HBNRD
[ T KA X & LI D NT Y v 7 L U WZEEZ A T OHBIRG AT LT,

Public realm space types in Tenjin and Hakata areas of Fukuoka City
We investigated the appearance of public realm space types in the Tenjin and Hakata
areas of Fukuoka City.

. \ @
= | ™ Hostel TOKI
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ZRAET 2R OLHERONSTY v 7 « LIV ABELNTRE
Landscape created by the diversifving public realm of the city center

R X "IV b

WLDEAT M5

/ Tenjin Area

BSAT )y FZA—R QPu

BT w S AR TPu

Bt A ) s AA—2 |O8Pu
i i ic space

The lack of this RINEIATY 25 2<—2 | 18Py

type is thought

to be due to

the difficulty in
occupying B3I TSA - PRA-R
roads in Japan.

I

OPr

g

g

2[R

| -
BAHLI /I FRA—-Z | IPr ” . 8
PR E R =27l

(MR A JERTAR) (RO Y —)

HEHX
/ Hakata Area

The lack of this type is
thought to be due to the

difficulty in occupying
roads in Japan.

X4-2 HEEHMRERONSATY v 7 -
LV LZEMEA T

M4-1 KMHEDONRTY v 7 « VIVLAZERMIA S

ZRAET 2R OLHERONSTY v 7 « LIV ABELNTRE
Landscape created by the diversifving public realm of the city center

FEApAA ) B - R, OPa

EMA D A 1P

I 228 e FARA=R (P

Outside semi-public space

WA s T | [SDy

Eor 3 S pme =2 | OPr

B2 TS - p Rt [ 1y
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ZRAET2HROHERONT Y v 7 « LI LABPELHTRE
Landscape created by the diversifying public realm of the city center

NSRS D AT HRAL,
/ Mapping the public realm in the
Tenjin area of Fukuoka City

EET P LTHEMONST Y v 7 - VL ARELHTRE
Landscape created by the diversifying public realm of the city center
INFEFRIR D WY / Mapping the public realm in the Tenjin area
BRIz 537 Y v 7 LY A Eiciix Tz bickoT, 7Y »
7« LIV AOFTHRIFHE A 5429 %5, / By mapping the public realm in the Tenjin
area of Fukuoka City, we examined the urban characteristics of the public realm.
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ZRAET 2R OLHERONST Y v 7 « LIV LABELHTRE
Landscape created by the diversifving public realm of the city center

ZAFEHEIR D AIERAL / Mapping the public realm in the Tenjin area

ZRAET 2R OLHERONST Y v 7 « LIV LABELHTRE
Landscape created by the diversifving public realm of the city center

ZAFEGEIR D FTHRAL / Mapping the public realm in the Tenjin area
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ZR(ETOHPLTERONTY v 7 - VA LRELMTRE
Landscape created by the diversifying public realm of the city center

AFLAEIR D FIERAL / Mapping the public realm in the Tenjin area

Forming a
continuous public
realm between
public and private
sectors

ZR(ETOHRLTEHRONNTY v 7 - VA LPRELHTRE
Landscape created by the diversifving public realm of the city center

AFLFEIR D AIHRAL / Mapping the public realm in the Tenjin area
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ZRAET 2R OLHERONSTY v 7 « LIV ABELNTRE
Landscape created by the diversifving public realm of the city center

ZNFEgEIR O FI4R4L / Mapping the public realm in the Tenjin area

Large Inside .all-”"

semi-public

=
realm in the P

center

ZRAET 2R OLHERONSTY v 7 « LIV ABELNTRE
Landscape created by the diversifving public realm of the city center

ZIFTD TV v 7 - VLAV LAREZRHT
BB O

/ Characteristics of the landscape created
by the diversifying public realm
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ZRAET 2R OLHERONT Y v 7 « LA LABELHTRE
Landscape created by the diversifying public realm of the city center

ZIRILTHDNRTY o7« LIV AREZRHTERBORMNE
/Characteristics of the landscape created by the diversifying public realm

1) #HOSLERFRB - BHZEM BT 5 SEMTLRE OIS

/ Urban vertical landscape : Obtaining a three-dimensional viewpoint

The viewpoint from upper floor

ZRIET 2R OLTERONRTY v 7 « LIV LABRERHTRE

Landscape created by the diversifying public realm of the city centerx

ZIRILTHDNRTY o7« LI AREZRHTERBORMNE
/Characteristics of the landscape created by the diversifying public realm

2) BRICEGY— 7 = RBBOHER

/ Emergence of a varied sequence landscape

9 AN - ¥ _
SRR DA A P Q

64 Asia Townscape Design Society 2023 Busan Conference



ZRAET 2R OLHERONSTY v 7 « LIV ABELNTRE
Landscape created by the diversifving public realm of the city center

ERET BTV v 7 - LV ABREZRHTRB O
/Characteristics of the landscape created by the diversifying public realm

3) ELRHRBOEDOML : BEBEDT VA UNOELRBT A L~
/ Improving the quality of the townscape : From the design of individual buildings to the

design of townscapes

Designs that connect public realms

ZRIET DR OLHERONT Y v 7 « LI LAPELHTRE
Landscape created by the diversifying public realm of the city centerx

ERET BTV v 7« LV AREBHTERBEOKYE
/Characteristics of the landscape created by the diversifying public realm

4) BBEOFBROEN— TV w7 « LvA: [H) 55 TH] OFE~
/ Changes in the main element of the landscape -- public realm : From the “ground” to
the “figures”
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ZRIETL2HROLHERONRTY v 7 « LIV LARERHTRE

Landscape created by the diversifying public realm of the city centerx

2T 527 v 7« L ARELHTRE O
/Characteristics of the landscape created by the diversifying public realm

#5358 / conclusion

1) #HOIMARIRE : HHZERICBIT 5 LERIER 5 O%ER

/ urban vertical landscape : Obtaining a three-dimensional viewpoint

2) BlLICEL Y — 7 =V RABBOHB

/ Emergence of a varied sequence landscape

3) ¥ELRHBEBOEORL : BEEEDOT A UNLELRBT AL~
/ Improving the quality of the townscape : From the design of individual buildings to the
design of townscapes

4) RBOFEOENR—1TY v 7 - LA L [H)] 5 B OFE~
/ Changes in the main element of the landscape -- public realm : From the “ground” to
the “figures”
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Presentation of research projects 2

Effects of the image of region of origin: case study of

a ceramic production area
OTA Kenichiro, Professor, University of Nagasaki, YAMAGUCHI Yukiko, Professor, Saga Uni-

versity, HOU Lijuan, Professor, Kyushu Sangyo University
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ASTA TOWNSCAPE DESIGN SOCIETY / 2023 BUSAN CONFERENCE
CONSIDERING THE UTILIZATION OF TOWNSCAPE RESOURCES —FROM NATURAL RESOURCES TO VACANT HOUSE—

NOVEMBER 17,2023 KYUNG—AHM HALL

Effects of the image of Region-of-Origin
: Case Study of a Ceramic Production Area

Kenichiro Ota

Associate Professor, Ph.D., University of Nagasaki
Yukiko Yamaguchi

Professor, Ph.D., Saga University.
Lijuan Hou

Associate Professor, Kyushu Sangyo University

1. Introduction

COO to ROO

¥ Country of origin (COO) surveys have been conducted in marketing research since the 1960s.(Schooler, 1965;
Gaedeke, 1973).

# Since 2000, research has shifted away from the country level and toward defining more detailed geographic
regions, as in the case of Region-of-origin (ROO) studies.

Local Branding

# Local (Regional) brand loyalty is the attachment and loyalty that consumers feel toward goods and services
produced in a particular region. Production area brands can foster this loyalty by promoting their local identity
and values, such as culture, landscape, and traditions. This can lead to increased purchase intentions and
regional brand awareness, which, in turn, can stimulate the local economy.

Research Objectives

» This study attempts to clarify the relationship between ROO image and brand loyalty of production areas by
demonstrating ROO research with the aid of COO research.
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2. Previous Studies and Objectives

Local Branding
» Recent research focuses on the regional level.

» Regions are more homogeneous than countries in terms of human and natural factors; this makes regional
branding a valuable tool for differentiating products from both domestic and foreign competition, especially in
countries with highly heterogeneous regions (Garcia-Gallego & Mera, 2017; Bruwer & Johnson, 2010).

ROO

# Ferreira and Carla (2021) offer important insights for policymakers on the existence of significant preference
heterogeneity and the role of ROO.

# Spielmann and Nathalie (2016) clarify the effectiveness of communicating ROO information through pictorial
or pictorial-textual formats in print advertising messages for wine bearing a GI label.

# Abdelwahab and Dalia (2023) demonstrate that oppositional loyalty and brand defense are also explored as a
result of the origin construct for food and beverage products.

2. Previous Studies and Objectives

Research Objectives
»ROO and COO studies are not always clearly distinguishable.

» it is possible to clarify research results that capture the homogeneity of the market by examining ROO in
terms of refined evidence rather than on a country-by-country basis.

» This study attempts to clarify the relationship between ROO image and brand loyalty of production areas
by demonstrating ROO research with the aid of COO research.

@° i

76 Asia Townscape Design Society 2023 Busan Conference



3. Research Design

Hypotheses development
»# First, the fit of the model is tested.

» Previous research has shown that a ROO

forms a functional image (FI) and an
emotional image (EI). These FI or EI

influence purchase intention (PI), brand
loyalty (BL), and regional brand loyalty

(RBL).

» The study tests whether this hypothesized
model is applicable as a statistical model.

» Second, the country-comparative model

was tested. This survey was conducted
with respondents from Japan, South
Korea, and China.

Explanatory
Variables (X)

Region-

of-origin

(ROO)

Mediating Objective
Variable(M) Variable (Y)
sy
— Purchase
Functional intention
image (pl1)

Emotional
image
(E1)

N\

» Brand
Loyalty
(BL)

Regional

Brand Loyalty
(REL)

» The study tests how Japanese regions are perceived by overseas residents, what impressions and results
Korean consumers and Chinese consumers affect, and the differences in the influence of countries.

3. Research Design

Materials and methods

¥ The study adopted a measurement scale
from previous studies, designed a
questionnaire, and collected data
through an internet survey.

» The sample size was 1,000 Japanese
users and 500 Chinese and Korean
users each.

» The measures used in this study were
adapted from previous studies. FI, EI,
and PI were measured using scales
developed by Diamantopoulos et al.
(2007). ROO was measured using a
scale developed by Bruwer and
Johnson (2010). The concept of loyalty
was measured using a scale developed
by Oliver (1999).

Construct ndicators Questionnaire a MWE CR
Fi1 | evaluate the region of ceramics by Material/Ingrediant.
. FIZ | evaluate the region of ceramics by dye
FVEL’::;; T s leduaiethe region of ceramics by functionality. 087 052 081
Fiz | evaluate the region of ceramics by ease of use
Fi5 | evaluate the region of ceramics by safety.
Emotional image EIl | evaluate the region of ceramics by the image of brand. =
{ED Eiz | evaluate the region of ceramics by luxury. 070,009 0
Purchase Pi1 | would like to buy a product from the region of ceramics. |
intention _ | would like to give my friend 3 product from the region of | 0.82 0.70 0.82
PD S ceramics.
s The brand of the kiln and manufacturer is important to
Brand Loyalty the region of origin of ceramics 085 074 085
(BL) . When | buy ceramics. | am aware of the branc of the
e kiln/manufacturer.
Regicn-of-origin | evaluate the region of ceramics by the quality of their
(ROO) o0 producing region image. i i )
R BEng | evaluate the region of ceramics by the name of the
L:;:J region of origin. # 4 2

#a=Cronbach’'s a. AVE=Average Variance Extracted, CR=Composite Reliability

» Figure presents the results of the reliability and convergent validity assessment of the measurement model.
All factors exceeded the reference values for reliability and convergent validity.
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- Japan 0.46°* Purchase
3. Research Design o [iaosr intention
] Korea 0.64°* (1)
i a China 0.87** Tees Japan0.11°**
Covariance structure analysis of the s b (F1) = l o
: Y AR
hypothetical model PR - Korea 0.35% [ Korea01
# First, the analysis tested whether the Region- | Cine-0.16% i Brand
hypothesis-theoretic model of the previous cEidgin | RN Loyalty
study was statistically fit. The results of the (ROO) | Jepan033es (BL)
1 1 China0.03ns.
analyms_ st_lowed tlhat_ the model had a high Kulr:: s 33:'.5 s
and statistically significant goodness of fit. I China0.10**
. . " - K 0.07"*
> Second, it validated the country comparison il Emotional E’;;::g-;g“ i
SEM model. Three common outcomes e image ’ Regional
were identified: (1) ROO does not directly Korea 0.75°* (€1) s »| Brand Loyalty
inaQ.13 (RBL)

affect PI or RBL, but it does affect the
outcome variable through FI and EI (2)
ROO affects El in all countries. (3) FI
affects PI in all countries.

Korea 0.30°*
The goodness of fit of the model is y* = 5719.079, p<.001, GFI = .876,
CFl=.911, RMSEA = .026, SRMR = .225.

» On the contrary, there were some differences in the results of the analysis among the countries: (1) The
Chinese and Koreans affect ROO to FI; however, Japanese have less effect. (2) Likewise, Chinese and
Koreans affect FI to RBL, whereas Japanese have less effect. (3) Japanese affect EI to PI, but Chinese and
Koreans have less effect.

4. Conclusion

Theoretical and practical implications

» This study examined the theoretical implication of regional image (ROO) on PI and loyalty (RBL) in China,
Japan, and Korea through a three-country comparison.

» ROO research can help companies understand how consumers perceive regional brands and make purchasing
decisions based on regional origin.

» The number of tourists attracted to products from specific regions of Japan is expected to increase in the
future.
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Effects of the Image of Region of Origin: Case Study of a Ceramic Production Area
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B Kenichiro Ota, Associate Professor, Ph.D., University of Nagasaki

olF 4 B Yukiko Yamaguchi, Professor, Ph.D., Saga University

Lijuan Hou, Associate Professor, Kyushu Sangyo University

1. Introduction

Country of origin (COO) studies have been conducted in marketing research since the 1960s
(Schooler, 1965; Gaedeke, 1973). These studies attempt to determine how consumers’ product
evaluations, attitudes, and relationships with purchase intentions are altered by the COO of the product
or how the COO affects the relationship between the product and the consumer (Dicher, 1962;
Schooler, 1965, 1971; Reierso, 1966).

Since 2000, however, research has shifted toward defining more detailed geographic regions than
the country level. This allows for more nuanced discussions of regional brands and local brand loyalty,
often based on the unique characteristics of production areas. Region of origin (ROO) research
provides insights into the rclationship between regional brands and consumer behavior.

Local brand loyalty is the attachment and loyalty that consumers feel toward goods and services
produced in a particular region. Production area brands can [oster this loyalty by promoting their local
identity and values, such as culture, landscape, and traditions. This can lead to increased purchase

intentions and regional brand awareness, which, in turn, can stimulate the local economy.

2. Previous Studies and Objectives

Recent research focuses on the regional level. This research investigates the ROO effect and
customer preferences for products from different regions within the same country. Regions are more
homogeneous than countries in terms of human and natural factors; this makes regional branding a
valuable tool for differentiating products from both domestic and foreign competition, especially in
countries with highly heterogeneous regions (Garcia-Gallego & Mera, 2017; Bruwer & Johnson,
2010).

Ferreira and Carla (2021) offer important insights for policymakers on the existence of significant
preference heterogeneity and the role of ROO. Spielmann and Nathalie (2016) clarify the effectiveness
of communicating ROO information through pictorial or pictorial-textual formats in print advertising

messages for wine bearing a GI label. Abdelwahab and Dalia (2023) demonstrate that oppositional
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loyalty and brand defense are also explored as a result of the origin construct for food and beverage
products. Many ROO studies have demonstrated ROO eclements and effects on brand loyalty and
consumer behavior.

ROO and COO studies are not always clearly distinguishable. For example, consumers may focus
on ROO when judging the quality and value of a product or service from a specific country. In such
cases, there is some overlap between ROO and COO research. However, it is possible to clarify
research results that capture the homogeneity of the market by examining ROO in terms of refined
evidence rather than on a country-by-country basis. This study attempts to clarify the relationship
between ROO image and brand loyalty of production areas by demonstrating ROO research with the
aid of COO research.

3. Research Design

3.1 Hypotheses development

This study tests hypotheses based on previous ROO research. First, the (it of the model is tested.
Previous research has shown that a ROO forms a functional image (FI) and an emotional image (EI).
These FI or EI influence purchase intention (PI), brand loyalty, and regional brand loyalty (RBL).
The hypothesized model is shown in Figure 1. The study tests whether this hypothesized model is

applicablc as a statistical modcl.

Explanatory Mediating Objective
Variables (X) Variable(M) Variable (Y)

Purchase
Functional |~ > | intention
image
‘\ Y,
A\ 4
Region- /=‘ Brand
of-origin Loyalty
(ROO) (BL)

Emotional

Regional

image

(EN)

Brand Loyalty
(RBL)

Figure 1: Hypothetical model of factors influencing ROO on consumer attitudes and behavior.
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Second, the country-comparative model was tested. This survey was conducted with respondents
from Japan, South Korea, and China. This study examined the theoretical implication of ROO on

purchase intention (PI) and regional brand loyalty (RBL) in China, Japan, and Korea.

3.2 Materials and methods

The study adopted a measurement scale from previous studies, designed a questionnaire, and
collected data through an internet survey. The researchers tested the hypotheses of the measurement
scales and research model using SPSS 27.0 and AMOS 23.0 software. All items in the questionnaire
(except the demographic questions) were measured using a 6-point Likert scale (1 = “strongly disagree”
to 6 = “strongly agree”). Data were collected through an internet survey. The target audience were
ceramic users or those with a high interest in ceramics. The sample size was 1,000 Japanese users and
500 Chinese and Korean users each. A research company conducted the survey; therefore, the
researchers obtained informed consent and took required precautions to protect the survey respondents’
privacy. The researchers also collected demographic information (gender, age, family structure, and
other characteristics) in the last section of the survey. Results of the survey indicated that 524 (52.4%)
of the Japanese respondents were males and 476 (47.6%) were females; 194 (38.8%) of the Chinese
respondents were males and 306 (61.2%) were females; and 261 (52.0%) of the Korean respondents
were males and 241 (48.0%) were females.

The mcasurcs uscd in this study were adapted from previous studics. FI, EI, and PI were measured
using scales developed by Diamantopoulos et al. (2007). ROO was measured using a scale developed
by Bruwer and Johnson (2010). The concept of loyalty was measured using a scale developed by
Oliver (1999).

Figure 2 presents the results of the reliability and convergent validity assessment of the measurement
model. The reliability of each factor was assessed using Cronbach’s alpha (a) and composite reliability
(CR), with reference values of o > .70 (Hair et al., 2014) and CR > .70 (Bagozzi & Yi, 1988). The
convergent validity of each factor was assessed using average variance extracted (AVE), with a
reference value of AVE > .50 (Fornell & Larcker, 1981). As shown in Figure 2, all factors exceeded

the reference values for reliability and convergent validity.
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Construct Indicators Questionnaire . a AVE CR
FI1 | evaluate the region of ceramics by Material/Ingredient.
FI2 | evaluate the region of ceramics by dye.
Functional Image . . . .
) FI3 | evaluate the region of ceramics by functionality. 0.87 0.52 0.81
Fl4 | evaluate the region of ceramics by ease of use.
FI5 | evaluate the region of ceramics by safety.
Emotional image  EI1 | evaluate the region of ceramics by the image of brand.
) ) 0.70 0.50 0.80
(ED EI2 | evaluate the region of ceramics by luxury.
Purchase PI1 I would like to buy a product from the region of ceramics.
intention 5 | would like to give my friend a product from the region of [ 0.82 0.70 0.82
(PD ceramics.
BL1 The brand of the kiln and manufacturer is important to
Brand Loyalty the region of origin of ceramics.
) 0.85 0.74 0.85
(BL) " When | buy ceramics, | am aware of the brand of the
kiln/manufacturer.
Region-of-origin ROO | evaluate the region of ceramics by the quality of their
(ROO) producing region image.
seglonal Brand | evaluate the region of ceramics by the name of the
Loyalty RBL .  origi - - -
(RBL) region of origin.

X a=Cronbach's a, AVE=Average Variance Extracted, CR=Composite Reliability

Figure 2: Reliability and validity of each construct.

3.3 Covariance structure analysis of the hypothetical model

First, the analysis tested whether the hypothesis-theoretic model of the previous study was
statistically fit. The results of the analysis showed that the model had a high and statistically significant
goodness of fit, with a x> 0£ 5719.079 (p <.001), GFI of .876, CFI of .911, RMSEA of .026, and SRMR
of .255. The y? test results were significant (p > .05), and the GFI and CFI were above .80 (Bagozzi &
Yi, 1988). The RMSEA was less than .05 (Browne & Cudeck 1993). Next, the researchers validated
the country comparison SEM model. The results of the analysis are shown in Figure 3. Three common
outcomes were identified: (1) ROO does not directly affect PI or RBL, but it does affect the outcome
variable through FI and EI. (2) ROO affects EI in all countries. (3) FI affects PI in all countries.

On the contrary, there were some differences in the results of the analysis among the countries: (1)
The Chinese and Koreans affect ROO to FI; however, Japanese have less effect. (2) Likewise, Chinese
and Koreans affect FI to RBL, whereas Japanese have less effect. (3) Japanese affect EI to PI, but

Chinese and Koreans have less effect.
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Japan 0.46** Purchase
China 0.87** intention
Korea 0.64** (P1)

Functional
image

(FI)

Japan0.37**

China 0.87**
Korea 0.70**

Japan0.11**

China 0.69**
Korea 0.35**

Japan0.20**
China 0.64**
Korea 0.21**

Japan-0.04n.s.
China -0.16** Brand

Region-
Korea 0.06n.s.
of-origin Loyalty
(ROO) Japan0.33** (BL)
China 0.03n.s.
Korea 0.33** Japan0.26**
Japan 0.54** China 0.10**
Emotional |China0.13=* Korea 0077~
Japan 0.60** -~ . Korea 0.30** Regi |
> Image
China 0.87** g . eglona
Korea 0.75** (EN) Ci?::O-B** Brand Loyalty

Korea 0.30*%* (RBL)

The goodness of fit of the model is y? = 5719.079, p<.001, GFl = .876,
CFl = .911, RMSEA = .026, SRMR = .225.

Figure 3: Results of multiple group structural equation modeling (Japan, China, and Korea).

4. Conclusion

The influencing factors of brand image for local products were statistically tested through a meta-

analysis of previous studies on countries and regions of origin. The analysis has theoretical and
practical implications.
This study examined the theoretical implication of regional image (ROQO) on PI and loyalty (RBL) in
China, Japan, and Korea through a three-country comparison. An empirical analysis confirmed that
the hypothesized model derived from previous studies was valid for all three countries. ROO was
found to indirectly influence PI through FI and EI. While Japan associated ROO with PI through EI,
China and Korea influenced PI and RBL through both FI and EI.

ROO research can help companies understand how consumers perceive regional brands and make
purchasing decisions based on regional origin. For example, in Japan, there are many attractive tourist
destinations, as well as traditional Japanese products that are popular among foreign tourists. While
some people visit Japan and purchase Japanese products because they are attracted to them. The
number of tourists attracted to products from specific regions of Japan is expected to increase in the

future.

Asia Townscape Design Society 2023 Busan Conference



References

Abdelwahab, D., San-Martin, S. and Jimenez, N. (2023),” Will you support or oppose? The impact
of region-of-origin bias on oppositional loyalty”, Journal of International Consumer
Marketing, 35(3), 314-332.

Bagozzi, R. P. and Yi, Y. (1988), “On the evaluation of structural equation models”, Journal of the
Academy of Marketing Science, 16(1), 74-94.

Browne, M. W. and Cudeck, R. (1993), “Alternative ways of assessing model fit” In Bollen, K. A. and
Long, J. S. (Eds.), Testing Structural Equation Model (136-162), Newbury Park, CA: SAGE.

Bruwer, J. and Johnson, R. (2010), “Place-based marketing and regional branding strategy
perspectives in the California wine industry”, Journal of Consumer Marketing, 27(1), 5-16.

Diamantopoulos, A., Schlegelmilch, B., and Palihawadana, D. (2011). “The relationship between
country-of-origin image and brand image as drivers of purchase intentions: A test of alternative
perspectives”, International Marketing Review, 28(5), 508-524.

Ferreira, C., Costa Pinto, L. M. and Lourengo-Gomes, L. (2021), “Effect of region of origin on
willingness to pay for wine: an experimental auction”, Applied Economics, 53(32),3715-3729.

Fornell, C. and Larcker, D. F. (1981), “Evaluating structural equation models with unobservable
variables and measurement error”, Journal of Marketing Research, 18(1), 39-50.

Gaedeke, R. (1973), “Consumer attitudes toward products ‘Made’ in developing countries”, Journal
of Retailing, 49(2), 13-24.

Garcia-Gallego, J. M. and Chamorro Mera, A. (2017),” COO vs ROO: importance of the origin in
customer prelerences towards [inancial entities”, International Marketing Review, 34(2), 206-223.

Hair, J. F. Jr, Sarstedt, M., Hopkins, L. and Kuppelwieser, V. G. (2014), “Partial least squares structural
equation modeling (PLS-SEM): an emerging tool in business research”, European Business Review,
26(2), 106-121.

Oliver, R. L. (1999), “Whence consumer loyalty?”, Journal of Marketing, 63(4_suppll), 33-44.

Schooler, R. D. (1965), “Product bias in the central American common market,” Journal of Marketing
Research, 2(4), 394-397.

Spielmann, N., Babin, B. J. and Verghote, C. (2016), “A personality-based measure of the wine
consumption experience for millennial consumers”, Infernational Journal of Wine Business

Research, 28(3), 228-245.

85



86

Presentation of research projects 3

Community regeneration using empty houses
in Bongsan Village, Yeongdo-Gu

TAE Yoonjae, Team manager, Yeongdo-Gu
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Asia Townscape Design Society 2030 Bussan Conference
(OFAIO} ZC|XFOIEHS| 2023 HAILYE])
Community regeneration using empty houses

in Bongsan Village, Yeongdo-Gu, Busan
(Y7 2M0p20| HIZig 823t ol 1AY)

Tae, Yoonjae, Team manager, Yeongdo-Gu
(Y= TA T MEE ERR2TH)

. = e | .
Smart Greenhouse Give an empty house, come to live
(ADIER2Y) == (elEEm dzi=H)

The Story of Yeoungdo Bongsan Village

(E= Stnt= 0[of71)
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' Yeongdo-gu, Busan Metropolitan city .
| | (RIS

s

Yeongdo is island !
(B== HOICH)

View of Yeongdo-gu, Bongsan Village Location
(T X, ZALS YA)
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Bongsan Village (=aatg/ 2225)

O Project Namewaia : No vacant house, Very berry goog Bonsan Village(uzgts sizjuz| 2 2a0fs)
O Project Location(ieisix) : Bongrae 2-dong, Yeongdo-gu, Busan, (47,029nm') (3= =225 9= u2)

O The Total Cost(zaziun : 17.6 billion won (17621, 24| 8o/ Als] 40/ 4| 56)

O Projet Period : 2018~2024 (7 year)

O Project Detalls : 4 Major area 11 Project(Housing assistance, Basic living infrastructure etc)

p CImRyNY

Empty house survey and database construction
(HIZIZA} 2 Cj0[EfHj0|& T5)
8700 W = 4000 B2 ME2 32 X

+ [R4TI W SUE By

+ MHHERE SES ST U UH0| HUHoZ YEE DML Us HE 1Y
+ 20173 O BS EA Y BETH=E EA
(GHE THe TN WA SIHOE & B BER HORI LA BE/ BRI M
« T4l 40001 M HE 5 B 8TMHAY WITOI EW
+ BT WIEONG Ahdmoimos 33
« WIESM AMOIE 18 binsabank com)

N
* SATRREAIE CHETIL SQ) T4 FAL RIS Era0ima seusi
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Type of Vacant Utilization
(HIZ 28 R¥)

Creating a Base Space Give an empty house, Village Garden Construction
PIEERE) come to live EETESY

(MIEEN azi=)
T p— ;

Sail & Anchor

(Eas)
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@ Creating a Base Space(=z7 £4) (Bongsan Center/suus)
20235 MCHS HZA DA FE W2 |HI2| 3 SAHMIE]!

- R s

23R AT HSY Q) Y20 fiAjet ez sUEY o

sy

Opening
(7h2
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© Give an empty house, come to live (zzn azga

v HIEZHARNSH DSHE O YigesEusn @ fASUBHA SBE(QREFE)

1

(Rl =0 CATHAARY RO HITIZE OH0ICID) S32F i BHY
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® Give an empty house, come to live (sail & Anchor ses)
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9 Village Garden Construction (Blusberry Farm/ zzua =z)
. S ’

* o Wit

The people of Bongsan Village (zsulg aas)

Bongsan Village Management Social Cooperative Migrant Local Creator
(B0} 0HERE MHFHUEEY, Y30 + (O1F 2LIZ0A0IE, BT

0 BriseErie) @ FUSHENA STECE)

i 1 -

© gsntmanu @ SUSBoaLSYs)

A

HAES =g aH

Sl 57 c? WS EN Y
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8
L ..

== T, L] Memaieie 1de)
gl =3u2 U4 47| = ‘

“Indigenous peoplez” + “Immigrants oz’
Suggesting a New Direction for Regional Regeneration Through Cooperation
[HECE TIY THUol MES SE HAN
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Bongsan Village Management Social Cooperative
(SA0tE Oh2EE| ARY EEZE)
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Migrant Local Creator (0| 2% 32/0jo)

Migrant Local Creator (0| 2% 32/0jo)
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Presentation of research projects 4

Collaborative Construction and Operation
of Cultural Landscapes

LI Fengyu, Professor, Central Academy of Fine Arts

LR LR & EE
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COLLABORATIVE CONSTRUCTION AND OPERATION OF
NON-PROFIT CULTURAL LANDSCAPE

Fengyu Li, Professor of CAFA | 2023. NOV |

“With language itself, the city remains
humankind's greatest work of Art.”
- Lewis Mumford
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WHY NON-PROFIT
CULTURAL LANDSCAPE
(NPCL) IMPORTANT?

A NPCL is open to the public for free or at a low cost,
and its primary purpose is to provide Educational

and cultural experiences for the community.
NPCL play an important role in our communities by

providing access to Cultural and Educational
lifestyle for everyone. It's also help to preserve
and protect our cultural heritage for future

generations.

KEY CHALLENGES OF NPCL

Today and future, more and more cities face actual challenge to build and maintain the non-
profit cultural landscape projects
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RESERCH FROM HE GARDEN

HOW A SMALLER, LOCALIZED NPCL WAS BUILT?

& “
& - .- 3
: Ty ._f. - . L
~ -
i

2008.NOV

RESERCH FROM HE GARDEN

HOW A SMALLER, LOCALIZED NPCL WAS BUILT?

2013.NOV
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RESERCH FROM HE GARDEN

HOW A SMALLER LOCALIZED NPCL WAS BUILT"

RESERCH FROM HE GARDEN

GOVERNANCE:
RESERVE SPACE FOR
CULTURE

Compared with the rapid Urban development, the
Education, Culture, Recreational functional

facilities are behind the quality-of-life requirement
of local residents and the imported talents.

The Bei jiao Government reserve this 4.17ha canal
related land Plan to Build a Non-profit Lingnan

cultural Landscape Park in 2013 to Support the
Vision of "intelligent Beijiao, a charming town'".
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RESERCH FROM HE GARDEN

FUNDING :
HE FOUNDATON 300M
YUAN DONATION

Guangdong He Foundation was set by the founder
of Midea Group, with a donation of 300 million
yuan to collaborate with government-social
cooperation in 2014,

The Vision is Build a Lingnan Style Cultural
Landmark Project for Future.

| Chairman: Mr. He Xiang Jian |

b otmpuiion MNEERER
PHRRE TIARR HE FOUNDATION

“Creating Value for Customers”

RESERCH FROM HE GARDEN

PLANNING DESIGN : ONE BLUEPRINT

| Master Plan Perspective | | Key Node Design |
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RESERCH FROM HE GARDEN

PLANNING DESIGN : ONE BLUEPRINT

LA tl |

RESERCH FROM HE GARDEN

PLANNING DESIGN : ONE BLUEPRINT
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PLANNING DESIGN ONE BLUEPRINT

RESERCH FROM HE GARDEN

CONSTRUCTION 3 YEARS LOCAL CARFT POLISH
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RESERCH FROM HE GARDEN

PROGRAMMING: UPDATE FOR PEOPLE

RESERCH FROM HE GARDEN

PROGRAMMING: UPDATE FOR PEOPLE
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RESERCH FROM HE GARDEN

OPERATION FREE TO LOCAL ClTIZEN & TOURISTS

RESERCH FROM HE GARDEN

SUSTAINABLE SYSTEM:

FROM CHARITABLE DONATION TO
NON-PROFIT INDEPENDENT
OPERATION”

HE t Asset management

CHARITY

PUBLIC FOUNDATION )
Donation of 20 HE GARDEN | APportionment | ye cARpEN
million yuan CULTURAL |of income CULTURAL
Donation of 10 QEVE PN

& PRIVATE

million yuan

BELJIAO | Record-filing
CHARITY
ASSOCIATION

B§¥ | PARTNERSHIP

CIVIL AFFAIRS
BUREAU OF

SHENZHEN
MUNICIPALITY
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RESERCH FROM HE GARDEN

local citizen visited

outside tourist

undreds Cultural Activates

housands Heritage Promoted

COST-INCOME Balanced Annually

RESULT OF RESEARCH FROM HE GARDEN
URBAN AESTHETICS + SOCIAL SCIENCE + COLLABORATIVE DESIGN

[STRONGIP] [HIGHQUALITY] [PUBLICINPUT] [SUSTAINABLITY]

108 Asia Townscape Design Society 2023 Busan Conference



THE ERA OF Al IS KICK OFF NOW
GPTA.0 / MIDJOURNEY / STABLE DIFFUSION / BARD

Stable DIUSIOﬁ_ els =

Essentialguidess >~ ntrol

® SPIRIT*

MISSION OF NPCL.:
TRI-REALM CONVERGENCE SCENE
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CREATIVE NCPL EMBRACE A BETTER, LIVABLE, SAFE,
EFFICIENT, AND SUSTAINABLE FUTURE CITY.

W Lear s |
o -g"

COLLABORATIVE CONSTRUCTION AND OPERATION OF
NON-PROFIT CULTURAL LANDSCAPE

Fengyu Li, Professor of CAFA | 2023.NOV |
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Tour of Townscape

Tour of townscape in Gamcheon Culture Village &
Busan Port

dxEsio}

o

& BLE TAIZE AIF
HIISL & £1L#E BHREHRE
BN & E1LHE iRV

2023.11.17(Fri) 08:30-12:30
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Gamcheon Culture Village

AR B8H  ed

Gamcheon Culture Village started as a base for the hardships of the Korean War refugees in the
1950s and is a place that has kept the history of Busan as it is, an aspect and trace of the modern
history of the nation. The terraced group housing arrangement along the foot of the mountain
and the view of Miro Miro Alley(ZE&5) through all roads show Gamcheon’s unique character.
The Village Art Project, which was launched by local artists and villagers to revive Gamcheon’s
characteristics and historical value, became a stepping stone for Gamcheon Culture Village
Creation Project. Starting with this project, it attracted various public offering projects and has
become a popular attraction with more than 3.08 million people visiting in 2019.

Gamcheon Culture village
https://www.gamcheon.or.kr

Workation Center @ Asti Hotel Busan & Busan Port

Work, Live, Play - aiming to transform Busan into a city where one can experience these aspects
of life. Specifically targeting areas like Dong-gu, Jung-gu, Seo-gu, Yeongdo-gu, and Geumjeong-
gu in Busan to enhance the resident population and stimulate economic vitality.

Building a virtuous cycle system that leads to corporate investment and attraction through the
Busan experience of domestic and foreign companies capable of remote work in fields like ICT,
finance, culture, and gaming.

Workation e
https://www.busaness.com E
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Tour of Townscape

Excursion (one-day trip to Gyeongju City)
AT SAZE A

BN TORXA—2 3

R TR F 5

2023.11.18(Sat) 09:00-17:30

1. Bulguksa Temple A}
2. Gyochon Traditional Village ZAF nEFE0IS

3. Hwanglidan-gil &2t
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Bulguksa Temple

AZEI &R : http://www.bulguksa.or.kr

The Bulguksa was built in 528, the year after Buddhism was officially accepted by the Silla
Dynasty in the reign of King Beopheung. In order fulfil the wishes of his mother, Lady Yeongje
and his wife, Queen Gi Yun, he built a temple with the names Beopryusa or Bulguksa. Later, in
574, the temple was rebuilt by the Lady Jiso who was the mother of King Jinheung, and it is
recorded that statues of Vairocana Buddha and Amita buddha were added at this time.

Tourguide
http://www.bulguksa.or.kr
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Gyochon Traditional Village

Gyochon Village in Gyeongju was a thousand-year learning center from Silla to Joseon. In the
second year (682) of King Sinmun of Silla, the first national university study on the Korean
Peninsula was established, which led to Hyanghak in the Goryeo Dynasty and Hyanggyo in the
Joseon Dynasty. The reason why the village is called Kyochon, Gyo-ri, and Gyodong is because
Hyanggyo is located here.Kyochon Village is also a place where you can learn the spirit of
Gyeongju's richest house, a symbol of the Korean version of Noblesse Oblige. The richest man in
Gyeongju, a prestigious family who produced the 9th Shinshi, practiced the virtues of tolerance
and fealty while protecting the property of Manseokjigi for 400 years over 12 generations.

There are many old houses of Gyeongju Choi's family nearby, centering on the father and son
Choi's house, and the newly created hanoks are harmonized to show off the atmosphere of a
tranquil hanok village. Next to Kyochon Village, there are cultural heritages such as Wolseong,
where the palace of Silla was located, Gyerim, a thousand-year-old forest, and Woljeonggyo
Bridge, which has a beautiful night view.

Tourguide
https://www.gyeongju.go.kr/tour/page.do?mnu_uid=3164
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Hwanglidan-gil

A &R https://tour.gb.go.kr/

Hwanglidan-gil is the youngest street in Gyeongju. It is a road that runs from Naenam
intersection to Hwangnam Elementary School intersection and covers the areas of Hwangnam-
dong and Sajeong-dong on both sides. A few years ago, young people began to gather here, and
atmospheric cafes, cute accessories, souvenir shops, and unique restaurants opened. Initially,
the shops were centered on the roadside, but as the outer perimeter of Hwanglidan-gil has
expanded, unique shops are opening one after another in every alleyway.

Tourguide
https://www.gyeongju.go.kr/tour/page.do?mnu_uid=2258
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